. We arg a pretty usual sort of family: 3-room flat, 2 children,
secondhand car, mortgage. My husband makes quite good monay.
But there ara payments to ba made, In short, we have to budget
to get by.

Neverthelass, we do manage to put away a cartain amount each
month — at Bank Leumi, It j§ difficult to make it to the end of the
month, but a couple of hundred one way or the other doesn't make

a big difference.

When Ruti moved up to “Kita Gimel’", we discoverad that the savings
account had grown to surprising proportions. Although it's my job :
to keap an eye on our financial position, even | was surprised at

the amount,

We bought Ruti a desk, a chair, even an encyclopaedia — what
doesn’t one do for the children’s education? And of course we
openad another monthly savings account straight away.

A monthly savings plan at Bank Leumi is the best thing you can do
for the children's aducation. And not just for that. It's true,you
know, paople who plan for the future are regular savers.

without even trvin
. atBank| eumi.y 9

B *... and when Ruti maoved up to ¥ '
- .an encycippaedia.

it "
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means more than smart modern fashion
"Tiferet” high-fashion is CHIC
You have to see it in order to understand

Years of Experience In High=Fashion
. for the World's Children

TIFERET '
DEE'?IGNERS AND MANUFACTURERS OF CHILDREL 'S WEAR—ISHAEL
11, Derech Yafo-Tel Aviv, Tal Aviv

Terrycioth (Frotte) and Velvet {Valour) fabrics

W
Sh:vt;::o?r?ran will be plessed to play host 1o buyers at our pleat

Pleass phone for display a;rrnngamenls.

ocean

Manufacturars of Beachwaar, Lounging Clothes, Bathrobes and Towels
for men and women.

OCean Textile industries it ..

Jarusalem, lsrael. Industrial Center Talpkt| .

i The siudents also made the pan!
(X

moaut tour to help ralise f.unds and

. E o prove that the funds raised are

5" being put to good use. For this
4. Wear's collection, Mirlam Adler,
§ Who Is in charge of the fashion
i wpourse, declded to do something
¢ _flifferent with a decidedly Middle
# Bastern influence.
= ¢ Thelate Dr. Helen Kittner, long-
;- ime director of - Seligsberg had
, " {jeen an avid collector of objets
! art — silverwere, pottery,
¥, yeramics and clothes represen-
» .«atlve of Israel’'s multi-ethnic
3 Thelting pot. She believed that the
, Iner things of life could not be ap-
; ({reciated at a distance. 8he
i peated a spsclal atmosphere
thin her achool, so that her
fudents would he surrounded by
e works of artists and artisans
J A day-to-day basis.
- t3cme of the itema which she

-suil twith embrot

v \

Seligsberg students also did the
batiks and the weaving of some of
the fahbrics.

THE FINISHED collection was
breath-taking, and the
professional models spent &
longer perlod showing off each
creation thanr they would normal-
ly do. They obviously enjoyed
wearing the clothes as much as
the audience enjoyed seeing them.

There waa a proliferation of the
deep dolman sleeves B8O
charactaristic of this part of the
world. Caftans, galabyss, abayas
and harem-style pants sulis
abounded, each more exqulsite
than its predeceasor. Especially
dramatic was an Algerian.
Inapired evening dreas with gold
chain embroldery from shoulder
to waist and a gold embroidered

dered top shown al right and the macreme headgear al laft.

- but not to the extent of creating an

pants. The ornate gold em-
broldery of the Tetuan woman of
Morocco was used as the basis for
a print motit for a superb plum-
eoloured velvet pants suit, with a
raglan-sleeved, hip-length jacket
over stralght pants.

Particularly eye-catehlng were
pentaloons with gaily em-
broldered tight leggings exten-
ding from calf to ankle. Among
the truly fun items were chastity
dresses In which the ankle length
hemlines resembled loose
dlapers.

The Seligsberg collection sery-
ed to explain what Roj]y Ben
Joseph means when she says that
ghe would not describe her ocwn

work as ethnic. Certainly, there |

were undeniably ethnic overtones,

exact replica. The successful
blend of ethnic with high fashion

Children and youth In XIsrael and throughout the warld love and enjoy
wearing Orpaz creations, which change every little glirl Into a lady. and
every youth into an elegant young man.

wzz= ORPAL

hildren EVYouth's Fashion
Teal Aviv, 4 Rival 5t.

See our collection at
JERUSALRM NTLTON, ROOM NO, 1116

produced an excltement which

neither Paria nor Rome can
arouse.
Incidentally, Rojy has not
followad her heart’'s desire this

BERGHEE FASHION INDUSTRIES
ST Dresses and coordingt®
'?‘_“'.‘J.'f.IMI'ﬂ._"_I'clAvh'. 7'.01. sosee. ) |
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o Zip Code 91100 RO.B 10240 - -5 Talex:253] :
AVANTG ARD ; : i PB.S Tel.oz 7125 ught into the school were put yoke, topped by a Beduln ahaya
: E KNITS STOP SHAPED COORDINATES STOP MEN'S . . ' : ¥ {io storage — among them, the plped with gold. o
MEN AND.WOMEN'S ACTIVE SPORTSWEA TOPs sTOP . —— ;' \nlc foshions. When Mirlam  The loose fitting layered look
" ISRAEL FASHION WEEK - JERUSALEF R STOP AT THE SUMMER 1580 ' Do ' i, itrleved them from the which was high fashion some 18
: Sen TRSNTUN WEER. _ LEM HILTON STOP _ ; N T Mlss . i~ Dreroom, she realized that most months ago, originates from the
o , S T NI RKAH : : T N e~ ¢ them lent themselves to East, and the Seligsberg students
e : : . - PR ) A I : g ’ ' -'t"-ﬁgﬂm-day adaptation. This con- gave it a more authentie touch by  season. While she has remalned
. L e . . v - o o oo BERGER S COLLECT]ON . »fmed her deoislon "“that this using batik Instead of a solld falthful to the bright colours
RIS R S R SR T i . Ct - : : v : ‘i,‘l"l";“l;"?iﬂdnotbaueuurcollen- coloured cotton. Anolthﬁr which ahe %;:wes. she ;:reqlm“z
s T T . -~ s : o : . : f , ) bn on Paris or Rome.” Instead, dramatic item was a brightly aware that buyers are Influence
T 'Sﬂe Mﬁﬁw oM 2 . o ' 1 0 atine g-::ﬁg:;’d by Fauni Heller . |j!. ‘e concepts came from Bukhara, striped wool poncho. Macrame by Paris. Her colour coordinates,
S et T e ' R paqe’ o : AT L em Hillon, Raom No. 1519. CoL I"r j-;_"mmc“ﬁ- Yemen.and Georgla. was used to interesting eftect as Include ultra-sexy leather-look
' ' L RO o S R, [t ' ' C ' £ ¥ Conaultations .were held with head-gear and as accessories to ‘lycra maillots teamed with
: - L - he Iavael Museum and with Rojy dresses. - wrapped meersucker skirts and
-.B&n Joseph. Rojy was so enthrall- Anclent Qeorgian embroldery short seersucker blazers. Tha
-'."d by t.he project, that she was taithfully duplicated on & Rikma rainbow is & burst of hot
*pplied’ several designs and triklngredsultfeaturlng'a.bnlero pinks, brilllant turquelne,
o rics of her own. **The girls who . jacket over & wrapped skirt. The amerald, rust, lilac and coral.
jild the embroidery are- fan- . embroldery was in black, and ful- Rojy is serlously contemplating
.S, Ho," she ‘sald in retrospect. ly stitched by.hand. The original taking & year oft from fashion
ey'te very .professional. I coat-dress from which the concept design to concentrate on fabric
ould be happy to work with them was laken was black with red em-  design tor tmble cloths, napkins,
;ijlat any time, especially on another broldery. - tea-towels and other household
" Project like this. They're so good ‘Two versions were shown of the itema. Her blg ambition is to
: th'_’{ It’s. hard to believe that ~Yemenite galabya — one In the market these linea In super-
they've' just. finished achool. If I traditional blagk. and .silvery- markets "*=o that what I make will
have another oppartunity to work - white stripes, and another in pale be accessible to all women, not

wuhtheﬂmuﬂyem.‘snt Jamm‘“mﬁ‘i“ﬂw‘ 30;_-_—88(1_97:@’__ r!rith them, I'd lilte to do & collec- . olive made from Syrian satin. ‘only those who patronize bouti-
R e s b?‘..:_';';-; : mﬂtmda-broad L . ton, Ilf'l_splre_(L:?hyl-'.-Qeace.l“_-.- The Both were worn u\.rer stm:fe-PlPel quan."E’l. . h _ _— _ ) )
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Gontrasts cheraclerize Niba's current collection of women's fashions, ns seen on cover. Shown here are
Nibe line (right), while crepon blovse and

A

poiyesier/knil dresses in bluck end while (left) and purple and twhile (centre). In the Youny
banana cotton/dacron salcen shorts.

g

FRROM SHIRTS TO HIGH FASHION

SOME TEN ycars ago — which Ia
almoat prehiatory In the rapldly-
developing Israel fashion industry
— the fashion designer was con-
sldered a frivelous extravaganza
by meosat clothing manufacturers
here.

Happlly, the past decade has
seen a major reviaion in their out-
look. One of the major factors in
Increasing designer-
consciougness was the setting up
of the Shenkar College of fashion
and Textlles, its fashion design
department having been
specifioally created to supply
well-qualified designers to the in-
dustry. During this pericd dozena
-of new companies have sprung up
and flourished. And, most an~

" couraging of all, the majority of
tll:; old-timers have swum with the
tide. - : :

One such old-timer is Niba.

Between 1834 and 1872, the firm
. tried several designers and set up
lloensee. agreements with *both

French and Itallan des!gners,.

‘with varying degrees of success,
But 1t took the third generation of

the Baruch famlily, in the person-

of .. Isracl Baruch, to teke the
. plunge fn'ablg way., . . .

8even years.ago, Gldeon Ober-'
son- wes appointed Niba's house

designer, and, together with the..

company's directors, he darved
out a bold new fashion Image for
thé company. Niba have given
" him ‘full support and encourage-

. ment, sples have boomed, and - §
Obierson's;label 18 by now a major °
‘aelling fa¢lor In.the firm's cojlea-

. tlan:and.advertising campaign,
. - Oberaoi's “desigh’ domain . at
... .Nibe, covers alf slages from the

:cliolce of print, ¢olour and. tabrie -

Lo the printing progcss, desjgn and
styling of the finished garment,

- Njba .originally only producad
men's- glasslo’ ahitrts byt over the
years thioline hag px;u;‘u_ipd‘tﬁ}lﬁ‘-
clude men's -and womonp's
sportswear, The _tui'nhig---pqi_r;!.

came |n 1963, when the American
depariment store Macy's
suggested to Niba that they con-
vert their men’s shirts into
women’s shirtwaisters. Today,
the printed chemisier dress, in
numerous styling wvarlations, is
atill the basis of the entire collec-
tion of & company which will
almost reach the $3m. mark in ex-
ports thia year.

Oberaon’s sirength lies in the
tact that he works concurrently In
four different fashion flelds, each
mainteining a separate image,
each benefiting from his expertise
in the others, and, as a combina-
tlon, preventing him from ever
stegnating.

Now in hls mld-thirties, Gideon
has concentrated on a high-
priced, exclusive and
coamopalitan look ever aince he
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Catherine Rosenheimer

graduated from fashlon achgol in
Parls. Off-beat, ethnie, bohemian
styles are just not for him —
though he favours dramatlc
effects on occaston. He ta an ex-
cellent craftsman and tallor,
quick to translate the latest trends
and gimmicks In-colour and styl-
Ing into his own designs, and
working with very clean, fluid
lines. ) :

TWELVE YRARS ago, when Gi-
deon opened his ""Fashlon House"
produeing and selling his own ex-
clusive haute.couture, mostly in
imported fabries, he was labelled
a anob and an imilator of French
and TItallan couturiers.

Meanwhlle, the local fashion

world, then still very un-
sophisticated, has caught up with
him. .

He still provokes the jealousy of
many of his colleagues — g
healthy sign, he feels — but the
Fashion House has proved a

success. Israell soclety ladies
come o him whenever they need |
.something apecial, confident that

his clothes are as up-to-date as

anything they will find In ex- |

cluslve boutiques abroad. Man

y touriats are amazed to find that an
Y Oberson made-to-measure outfit 5

coats leas than half the price of the
equivalent In Burope:

Three years ago, Gideon was

 relaxing by & swimming pool with .
a friend, watehing the girls go by, | - .
When they started-discussing the . . °

ldea of manutacturing swimwear.,
e result woes a p
4 very suqoesstul line of highly

original blkinis and hathing-suits TR
bearing his,own signature or logo. . -

An his own:daughters grew up to .-
% - become feenagers; he. added a
ouifil, younger
ighlighls, laat yed

!

‘In conjunati

artpership, and = .

©.0f swlmwear top, and .

Honlgman's, started designing at-
tractive T-shirts and vests for all
ages, from toddlers through to
adults.

He spends at least one full day a
week at the Niba faétory, oversee-
ing the work of his design and
cuiting-room team there, conduc-
ting fittings and making final ad-
justments. After seven years as
house designer with the same
firm, he thinks he must have get
some sort of record in the local in-
dustry, where ‘'marriages’
between designers and manufse-
turers are often notoriously ghort-
lived.

The newest Nilba line to be
shown at the current ¥ashion
Week is his Young Niba collec-
tion. Designed as a boutique line
for chain stores, it fills a definite
gap in the existing Nibha

/-\- ! N Sy s

womenswear range, which la
geared to a more sophisticated
customer well out of her teens.
Graphic designer Dan Relsinger
created the new *'N'' logo for the
new llne, which also appears on
casual men's shirts.

"“Young Niba'' is a llne of
dresses and separates In bold,
plain eolours — a lot of black, red,
purple, white and earth tones, It
features shirts and shorts as well
as gkirts and dressed, with a lot ol
seersucker, both woven and

knitted versions, and flat-look -

matt chintz cottons. ,
Niba's regular line of women's
fashions features two entirely con-
trasting asllhouettes. There are
dresses and two-plece outfils,
with the skirt straight and
narrow, and the top more blousy
with fullness on the shoulder iine;
and there are rock'n roll dresses
— 21l part of the disco fashion
scenc — whare the bodice 15 very
fitted, the bust emphasized, and
the skirt is a flaring cloche,
reaching to just helow the knee.
Many of the new shirt-dresses
are cut-away sundresses, either
strapless or with narrow shoulder
strings, topped with shirts in the
same prints, but in featherwelght,
transparent voile knit in cnntrus;
to the more solid polyester knit o
the dress. The shirt tops nri
tashionably blousy, tying in a kno
around the waist. nt
In general, the prints are lig
and bright In colour, featuring &
lot of stylised leaf and flower

dots and spots. One design looks

" literally like paintbrush splatter:
. blots of red and black on a white

d
backgrqund., Another new Anc.
effective print is taken from &

- Miro painting — agaln, festuring
red 'nﬁd,. black swirls on a Wml::
.background.. "By and large, t p
‘trend in- printy and. colours

' crude rather than subtle, and very
: - ively,” says Oberson. O

I . patterns and many variations of -

BN —————————

> & high-fashion material, from

: -"""'_'———-_-—-'. E
T MONDAY, AUGUST 20, 1000 . [

« .1 - -Roly made such wonderful use| -

;' -ofthe legacy left by the late D} -
- Helen' Kittner, that I'had the tn-]-
W, . oanny- feeling .Helen wan- altting| -

LOOKING FORWARD tc a new
fashion era is always stimulating
— even after 40 years of reporting
the fashion scene here. Our
clothing Industry nray be facing
difficulties today, but they are
nothing like the hardships that ac-
companied its beginnings. Of
course, World War II gave the in-
dustry ita flrst boost — with the
Eastern Mediterranean cut off
from the rest of the world. our
Middle East neighbours turned
inte traffic buyers from local
manufacturers.

The founding fathers of the in-
dustry are tired. And a whole new
generation is taking over — and
by and large dolng a good Job.

But our clothing exports are fac-
Ing stiff competition in the U.8.
and in Eurcpe. Our prices cannot
poseibly compete with those of
Taiwan and Hongkong, where the
U.S. has set up large factorles
geared to mass production.

Our fashlon Industry, in con-
trast, has always been geared to|.
guality production. Original
design, however, came In slowly.

WHEN FINI Leitersdorf entered
the fashion scene with her first
collection for Maskit, she took the
lead. Her work, which haa been a
source of inspiration to others.
and her training of =0 many young
people, gave the industry a real
uplift,
Spectacular success atories
followed. Leah Gottlieb, furned
Gottex into o world-famous name
In swim-and-beach-wear. The
firm i now expanding into
sophisticated dresses aa well.
Leslie Fulop of Beged Or turned
leather into high fashion all over
the world, Though the firm is fac-
Ing some difficuities now, its in-
ternational fame should help it
. retover,, .
- And Rojy Ben Joseph of
Rikmah has turned dishcloth Into} :

which she produced an original
line of sportawear. S0 many peo-
ple have tried to copy her
oreations, With only thie mildest of
.success, _ :

‘Last month Rojy made an enox-

‘mous gontribution to .original}

design with the collection she

helped create for the- Hadassah-| &

Alice Heligsberg Vocatlonal High

. School. Only the Hadassah ladies
" .In the U8, will get to see this
. colléction, It should be. givén

¢~ wider publicity.

. Bomigwlhere in. the. wings
. ‘applauding. @ .- - -

D 'ﬁsllén Rlo:.s',a'i :

We have a lot
in common.

You know fashion.
We know business.

Wherever in the world you
do business —

Bank Hapoalim is at your
service.

New York, Los Angeles,
Chicago,
Philadelphia, Boston,
Miami, London,
Manchester, Zuric_:h,
Luxembourg, Paris, -
Cayman Islands,
Toronto, Montreal,
Buenos Aires,

Sao Paulo,

Caracas,
Montevideo.

We mean business.

Bank Hapoalim.

Head Office: Tel Aviv, 50 Rothschild Blvd. Telephone: 628111
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HE HAD NEVER intended to be
what he describes as a “'hourgeois
businessman.” Hls upbringing
and the soelal circles in which he
moved were focused on more in-
lellectual and artistic pursuits.

He matriculated with top
grades from the exelusive Rosey
boarding school in Switzerland,
where fellow students Included
sons of the Itallan royal house of
Savoy, the crown prince of Iran,
Phillp Niarkos from the Greek
shipping family, the sons of
Elizabeth Taylor and many other
8iblings of wealthy and titled
famllies.

He later studied French
Literature and varlous aspects of
the arts at Harvard University in
the U.8,, where he graduated
Maogns Cum Laude. And his major
paasion was and is writing. He has
written short stories, essnys and
plays for as long as he can
romember. Mostly, he writes in
French, but also In English and
Ttallan, He is also fluent in Ger-
man, Spanish and Hebrew,

During the years In which he
was recelving R well-rounded
European education, his father
wag bullding an international
reputation In the world of high
fashlon.

His father necver pressured him
to joln the business, but he did not
hide the fact that it wonld please
him to have his sen working at his
side. "I was enormously grateful
for Lhe cducation that he had
glven me, and I felt that I owed
him &t lenat a eporting chance,"
says the bronze.skinned, hazel-
eved young men with the long
brown hair and brooding good
logks. And that's how Guy Fulop
beeame an integral part of Beged
Or. .

Interviewing Guy was one of
those fortunate journalistic ac-
cidents that occur when one is
chasing a certain kind of story,
only to discover another which is
better, :

Last June, “Ha'aretz" ran a
serles of news items intimating
that Baged Or was having severe
financial difficultles, the upshot of .

Greer Fay Cashman

which was that Leslie Fulop, foun-
ding mnanaging director of the
firm. which was eatablished in
1958, was to be replaced by
General (ros.) Bariuch Harell.
Subsequently, the fashion in-
dustry was rife with rumour.
There were claims that
shareholders, dissatisfied with the
manner in which Fulop was handl-
Ing finances, had put in their own
watchdog., Other sources main-
lained that Fulop was selling out
his shares, and listed among the
most likely buyers was the giant
Polgat conglomerale, A former,
highly-placed Beged Or employee
noted that there had always been
rumours of this kind circulating
around the firm, but to the best of
her knowledge, they were without
foundatfon. Someone else
suggested that a sale had already
gone through, but that the details
were belng kept under wrapa,
"Get the real story,” sald my
editor. 8o after fishing around for
a lfew days among the rumour
mongers, I called Harell, My re-
quest for en interview met with
the response, *'1 think you'd be
wiser to talk to the bosa,
Mr. Fulop.™ "I hear he's not going
to be the boss much longer,” I
replied. **That's not true," sald

| SO
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Harell, and a moment later Leslle
Fulop himaelf was on the other
end of the line. He had no objec-
tions to a story being done about
Beged Or, but pointed out thai he
had been interviewed so many
times, that it might be more in-
teresting to interview his son Guy.
"Besides," he added, "'he speaks
English better than I do.”

We set up an appointment in
Beged Or's new boutigue in Tel
Avlv's Dizengoff Centre. Guy was
not entirely an unknown quantity,
I had seen his first collection last
February and, like everyone else
present on that occasjon, had
come away very impressed. What
I had not been prepared for was
Guy's absolute candour, which
was delighttully refreshing. He
was also extremely articulate, He
confesaed having come to Beged
Or with a serles of misgivings.

Hls apprehension ahout Joining
the business world was primarily
based oon his doubts about his
ability to change his lifestyle. The
other disturbing factor was deal-
Ing with his identity, *'All my life I
was Quy, and 1 was scared of

"arriving in Israel and being Leslie

Fulop's son. People would expect
me to be just like him —and he's a
hard man to follow." .

1t took about four years for Guy
to make it in hts own right, as I
found out the following day when
we continued the interview at the

aollaation qf lopbin ammqﬂcuadagr pqrfbm!ad lsathey;,’
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factory In Migdal Ha'emek. When
Leslie Fulop firat came to this out-
lylng northern development town
in the mid 19508, it was so obscure,
that he couldn't find it. Today, 500
families, sone of whose members
arc second generation workers In
the firm, derlve an income from
Beged Or. Other faclories have
since opened up in the area and
the town has grown. Leslie Fulop
has been honoured for his ploncer-
Ing and ongoing contributlon Lo
that growth.

GUY FULOP started working at
Beged Or, in September 1074,
without a silver spoun In his
mouth. His firat 415 months were
spent in the cutting room, where
he had to learn, amongst other
things, how to avold waste In
order to reduce the final cost of a
finished garment. Over the nextl
two yeara much to his chagrin, he
was transferred from one depart-
ment to another, without tinding a
place which he could specifically
call his own. "I couldn't under-
stand them, why I had to do all
this," he says In retvospect, *'but
today I realise how ineredibly im-
portant it was, That's why I'm so
attached to the place and ao fond
of my job."

His job today is marketing
manager, research and develop-
ment manager, asglstant to the
president (Leslle Fulop: and
member of the board of directora.
Within the broad expanse of those
titles is the development of a
sophisticated export line of Beged
Or handbags and the coordination
of male and temale export ranges,
in which he also has a hand In the
design.

He Is firmly convinced that Beg-
ed Or's financlal problems will be
overcome within a year or two. He
digmisses as nonsensical any
thought of the Fulop famlly sever-
ing its relationship with the firm,
The Fulops and the Israel Invest-
ment Corporation recently
pumped $0.5m. worth of share
capltal into the business on n 50/60
basis. “We would not put that
much money into a firm if we
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bonth and newest In Dizengoff

——a

FRpiontre.

; yastrov, vice-president
%::ﬁ:lmpany, and for 18 years
glls Fulop’s right hand, has
n made rosponsible for
taveloping the taste of the Israeli

B orket. A member of the Beged
: board of directors, she has con-

e haping

: ble influence in shap

! 1';'3;:3 Or's image throughout the
were intending to leave |} | yorld, and her expertise ls now
we didn't beljeve 13 .

it utllized on the home front,
profitable venture,” g .:t.;hemgtor Harell, Guy 1ml?h;t;ll?:
}In 11968. I‘IC became the n@;_thnl his appo!ntmen} is n::en!: e
f omrc. !olflc: in Beged Or, 1 TLeslie Fulop's dmlre op o o own
u. pc.i: 1t.em. of the shargy ':'.'for the firm. Buis m:;z B B ve
remaining 50 per cent werey emendously in e alved com.
ly divided between Lasll f years. From a middle 3
and the Isrnel governmen.§f cern It has developed into a mul-
subscquently bought oy tinational enterprise WT;J:E:'
Fovernment and today hayy and boutiques on three ¢ &
cent of the nominal and v, gnd some 4,000 cllents mcattere
shares, ™ goross 40 countries. In ad?::::llln;
The current difficulties 1. Beged Or buys its raw ma
caused by a lack of foresighy; from 12-16 different countrles.th
initlal investment capita]y, . When Beged Or was rising to the
Isracli pounds at a time m:fl top, competitors in the fleld w:r:
Hra wt;lu: sl.gble fiurrency.uehﬂ_, negllgl:)llﬁb gtaiw{'lngra;,t ptll:fntgt_m:lr; els
currea b oped Or |‘,'_'eom e
All sklnsynndgacces:or;e':g:;‘:' anotger matter. "People expect
ported. g fo be higger a.m.iI hetter ever_z
Untll 1978, dividends wer §/eeason," aays Guy. Thers:: l\amz t:o
out on an annual basls, wig{- way for my father to con lnu Lo
earning about 35 times ., dothisalone. We split up sales a
original investment. This et the buying of lent!‘liar bel:;z:znatl::é
dramatic shortage of ey but we stlll neede sorlx;. P
Goniing Beged Or 10 per call toéﬁl}:a ug:ri:{gfr:::al?larzll aon.:e
annum in finaneial expa op Sr, :
Total losses are estimated lr.three years earlier wl(lleln he t‘::l:
vicinity of IL20m. " gtill a colonel commanding a
Galloping inflation ke, battalion in the Sinal. A keen
pushing up the cost of profuc  judge of human capabllities,
but Beged Or cannot maku'f'. Fulop had offered him the manag-
: " ing directorship of Beged Or.
season price modifications.lli., declded about whether he
not come to its overseas el UB :‘:1 t: oontinue his career In
with a hard luck story it :‘trlma:m Harell was reluctant to
price has already been agrés . *e &rmy, M to 8
his 15 th .+ Immediately commit himseelf to
Added to this is the ram:v ! clvilan poat. Fulop told him to
government subsidies an n_F' take his time, and promised that
export incentlves. - the offer would remain open.
Solutions called for ML pgpg)) meanwhile received a
capital infusion and redutlt® noomotion and opted to stay in
productlon expenses. Pha#*!: 15,y gorvice for a longer time
was accomplished with ﬂ“dﬁg,.apnn. When he finally rallnqulahl;
compensating for the 455 'ed his khaki unitorm, he tog
foresight. Phase twoiWIl: :ed ::i Fulop up on his offer. Although he
painful process. It inva oty Is managing director of the ;'.r.'t!;ll
socking of 350 voelers 1, pam, el ot mermber of the
closure ol sIx * board of directors.
five of which were i "His presence leaves the Fulops
premiscs, and the sixth, 1¢" more time to concentrate on their
miel, which belongs to Beg¥i . overseas interests. ‘‘We’re the
The next logical atep wu'ﬂ:"_-_% only Israell flrm selling |§1.5m-
distribution on the local Mt * worth of fashion to Italy,'” says
An Italian architect wul|m‘-f' Guy. “It's like selling ice to the
in to glve a face-lift to lie!~ Eskimes,"
Be eg Or boutiques Bt  On a lpcal level, Guy la confi-
g .
across the country from Gl 3ent that under the guldance of

to Eilat, and to set the ton0 ¥i" Rachel Yastrov, sales in 1880 will

" Buak vidw qf!;byfd_ Onrlope 8

Klein whose name is a household

word in America. ‘"They broaden-
ed my views on fashlon 1m'-
mensely,” he snys. “I wouldn't
hiave been any of the thinga I am
teday without those people.”

Beged Or, who have always
worked with the best foreign
doslgners, recently began to place
greater rellance on their own
regources. They stopped working
with Calvin Klein because his fee
became prohlbitlve — $260,000 per
collectlon,

It was approximately this time
that Rachel Yastrov asked for aix
months leave of absence. In all
her years of devoted service to
Beged Or rhe had never taken a
vacation. 8he had given as much
as 18 houra n day of her time tothe
firm, commuting between Tel
. Aviv and Migdal Ha'aemek, and
*  1Igrael and other parts of the
world, and she was tired. Bhe
eeded a hreak.

" Not long before, Leslle Fulop
had declded to spllt Research and
Development into two
departments making her respon-
., sible for the women's line, and
" Guy for the men's line. When
Rachel asked for leave of
absence, Leslle Fulop was faced
with a dllemma. It was unfair to
refuse her, but he had to be sure
that Guy felt enough aelf-
confidence to take over. Guy rose
to the challenge, and produced &
magnificent co-ordinated collec-
tion. "1 had a subjectlve advan-
tage over most people,’’ he atates
without any pretense of false
modesty. “‘Having lived most of
my life in Italy, Switzerland and
France where beauty 18 the focal
point of life, and mixing with peo-
ple to whom t{aste was mora im-
portant than most other thlng‘s."I
found my work relatively easy.

Although he can't draw, he has
an extraordinary rapport with
pattern-makers. He does a rough
sketch which serves to explain the
line he has in mind, and the
‘pattern-makers understand him
perfectly. What 18 more important
to him is fit. Design concepta are
tirst made up in muslin. Once he
gets a muslin tolle fit, he can re-
adapt it to as many as 50 different
styles. Last year he conaentrated
on two shapes — the T, & totally
sllm look tapering from broad
shoulders; and the Y in which the
tapering to the waist was gradual,

and then totally stralght from the

walst down. The current shape Is
X. Shoulders are atill wide, but
more rounded. The garment
(Gonli.nuad on page 1)

total at least $2m., most of which
will be realized through the Beged
Or chain of boutiques. Baged Or
garments are also sold in other
stores, The export forecast ls in
excess of §10m.

Guy is proud of the fact that
within the framework of the
Bloomingdale's promoilon of
Israell merchandise earller. this
year, his father and Leah Gottlleb
of Cottex were the two people
singled out for their outstanding
contributions to Israel's fashion
industry. Bloomingdale's, the
prestiglous New York depariment
store, placed an advertlsement to
this effect in *'The New York
Times.”

It took three years for Guy to
pcoept his nomadlc existence at
Beged Or as a necessary evl}.
“It's ke golf,” he says. "I don't
think you really enjoy it till you
have a decent handicap. Having
put my dreams In the fridge, 1
reglly had an impression of

asted talent."”

v Throughout his third and fourth
years, he worked as assistant to
Rachel Yastrov, learning fashion
coordination. It was during thls
period that he was privileged to
work with three designers w.lllom
he considers to be the ,''the
greatest In the world.’’ They wers

Caumont, a Frenchman now
working in Italy, Glanni Versace
of the Iialian Salon and Calvin
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hoson dt left. . -

ly, have the Im-
Many people overseas, mistaken

pression that Israsl is made up of soldiers and
fashion manufacturers.

ut Israel Is much more.
|Bt is students and scientists, under-privileged and

archaeologists, symphony orchestras and sclence
based industry. It ls development towns and pop
stars.

Those who wish to know more, to keep in touch
with the heartbeat and vitality of this small coun-
try, can easlly do s0.

All they have to do is subscribe to The Jerusalem

Post International Edition. .
Airmalled every week to over 90 countries, its 24

pages are jampacked with news, views, features,

photos, cartoons and much, much more.

Let's keap in touch. Fifty-two times a year.

THE JERUSALEM

P.0.B. 81, JERUSALEM

Pisase send The Jerusalam Past Internationsg! Edition to:

ADDRESS

CITY... ...

BTATE. o coerwsn wircreee e wor oon w <ZIP g
My chagus for. ... {san rotes bolow} Ir sneiosod.

Please sond & gift card 10 the resiplent in my nams.

Plsase send me & sample copy.

ADDRESS - oo v+ wonss nsmmn e e
AIRMAIL SEBSGEIPIIEN RATES .
AMONTHS 1 YEAR
208 issues . B2 isnues
U.8.A., Canada, 5. Africa usg17 Ussgg
U.K., Europ® ) Ussi1? UsSS
. 5. Amarlca, Japan, Apnral.in_ Us$18 LUSS$36

' nads ‘the rete of
Payment can be made in lsrasl Pounds at
axchangé oo the day of payment, plus 12!_5 VAT
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We've got a range of suhdresses, evening dresses two pes.sets and -
prints and ptain fabrics designed by top

coordinates, in exclusive pr
C ... desligners

Weo've created @ smart new line, we call “young Niba" made of
: . Fashion’s latest labrics. ‘

We've got what it takes to be selected for Front Page coverage in
“The Jerusalem Post supplement”

come visit us at the
Israel Fashion Week — Jerusalem Hilton
20 — 23 August '79. Rooms: 1822-1823-1824-1825

Bupnlmwnt '

%s JEAROGALEM

Permanent showroom:
25, Jatfa-Tel-Aviv Rd. Phone: 9555 {from 15.5.79 659555)

Telex: 341423, Tel-Aviv larael,




S Bev our collesnan o durueselens Hillan

CLIQUE - Room 1512

MINI-- CLIQUE - - Room 1418,

Al rightis Mausner!
shouldered lop butam“ﬂa"
100%: shiny collon. The &
Fashions, are of co on dnd ool
feather bell and feat
dark background,

gularlook, with wide.

The material is

:q{!. b::u Bhemlst
sler [{

ure & multi-coloured print o;e g

narrow waist

tion gnd poly

Nnive Zedek, one of Tel Aviv's oldes! quarters, now of the parmen! industry.

THE HEART of Tel Aviv's gar-
ment district is a mosale of shab-
by side streets, with dilapidated
bulldings that saw better days as
residential premises.

The Shalom Tower rises llke a
modern-day phoenix from the
ashea of crumbling, antiquated
architecture. Standing on one of
the upper floors, one can look out
and see the garment district
spreading in all directions.
Weather-beaten signboards In
close proximity to each other,
proclaim manufacture of high
fashion, chlldren's wear, men's
shirts, bhlouses, skirts, dreases,
jeans, ecoats, sportswear... In fact
almost everything which is part of
the tashion scene.

Some of these firms such as
Alaska, Baruch, Berger, Castro,
Dominique, Indian Head, Mazette
and Yanovitz, are well knewn on
the local market and/or abroad.
But there are many others whoge
labels one never sses in the shops.
Some act as sub-contractors for
larger firms and others manufac-
ture directly for stores, using
:ll:her the store label or no label at

Even well-known firms
manufacture under labels other
than their own. One becomes es-
peclally aware of this when
seazonsl sales are on and export
surplugses begin to flood the
‘market, One's eye lariveted to the
name of a large American or
European department atore, and
then in tiny letters, one sees the
legend Made in Tarael. These who
don't want to advertise the source
toc prominently sew the Made in

* Israel under the brand name, and
unless one bothers to lift the top
 label, the Made in Ysrael tag is
* lorgver hidden from view.
* 'The decrepit facades of the gar-
‘ment district are not always:in-
.- dicative of the internal state of the
_Premises. Some manufacturers
- "have apent a fortune on
renovations — carpeted offices
and showrooms; air conditioned,
well-plarined factory areas; and
,* the installation of elevators.
. "OtHera malritain a swedt-shop at-
. mosphere reminlsgent of the

*. local market. Her limited

cllentele conslated of women wha
1 travelled freguently between

Isrnel and Europe. "They could
appreciate what I was doing and
they were very happy to buy

i clothes with a French chic in

Israel.”

If took more than & year for
busineas to plek up, by which time
the loenl market was ready for

i Olga, and Olga was ready to go

out and conquer the world. If you

¢ haven't noticed the Karina label
d in your faveurite boutique or

department store, it's because of

i a deliberate policy of low volume

=

Danit Landau

robots, are crowded into a small
dpace. Frustrated cutters don't
have enough room to move around
the table, and waste more time
than they should in straightening
the cloth. The humidity is only
partially relieved by a single fan
or an open window. To find these
worlishops, one frequently has to
walk up twe or three flights of
stalrs, a8 sufficlently uncomfor-
lable experience when one ls
laden merely with a handbag. It
must be excruclating for dellvery
men.

It was in a bullding of this type
that I discovered Karina
Creationa. To be fair, they were in
the midst of renovat{ions when I
arrived, and the office-cum-
showroom, which is also golng
through an overhaul, was in fact
qui/te pleaaant, except for the fact
that a fan was vainly employed to
do the work of an air-conditioner.

Karina lg run by & husband-and-
wife team, Jose and Olga
Toledano, who came to Israel on
the third day of the Yom Kippur
War. They had conducted a
similar venture for 10 years in
Moroceo, where Olga learned
almast everything she knows
about fashion. After settling in
igrael, she took a spacial course in
Parls to familiarize herseli with
Weatern trends, but she didn't
reaily learn anything she didn't
know before. .

A PRTITE, vivagious blonde
homhbshell, Olga works as
Karinn's designer, while Jose
takes care of all the financlal
maltters.

1 think that the reason we're:
gtill here,” saya Olga with & mis-
chlevous smile, "'is that we never
went to Ulpan, We plunged
stralght into business. All our
friends who came over with us
went back.™

Although Karina now sells to all
the BEC countries, Ireland and
Canadz, it wasn't plain salling at

the beglnning. Olga's designs

4 production for the home front. "'If
§ you want to maintain some degree

of exclusivity,”” Olga explains,
“'you can't mass-produce.”
Although Karina's styling is

5 Parisian, Olga tries as much as

possible to work with Isrvaell
fabrics. 8She resorts to imports
wonly after having thoroughly
‘combed local suppliers.

The retrospective impact on
fashion has moved forward from
the '40s to the '503 with specific
emphasis on the American frends
of that era. This makes Karina's

output truly universal — & Moroc-

can designer, giving a French
touch to An American style made
In larael.

For those who may not
remember and who have not
caught up on the latest fashion
magazines, the Amerjcan '50s
look features wide shoulders,
fitted tops. clinched waists and
tube or cloche skirts falling to
knee level.

KARINA'S COLLECTION, which
ls currently on show at Israel
Spring/Summer Fashlon Week at
the Jerusalem Hilton, features a
lot of large and small geometric
printa. stripes, neon piping, op-art
In black and white, blazers with
slightly padded shoulders,
chemlalers and overalla.

Fabries Include Beersucker,
knitted cottons, silk, polyester
vollle and terry cloth. Towelling
has come a long way on the
faghion rack. From bath-robes
and beach cover-ups, it has
progressed to street wear and
aven evening wear,

Last summer, Ero gave it a dar-
Ing new dimension by trimming it
with leather. This year, Karina
and other firms have acguired a
superfine terry cloth with a rich
plush surface, enhanced by deep
tonings such as magenta. Karina
has topped terry tube skirts with
lpose fitting matching blazers.

The purple paletie has been
totally exploited thia season with
shades of pale [ilac, lavender.
amethyst, damson, heliotrope,
mauve, solferino, puce ef al.

Pastel crepes and printed
voilles pradominate in Karina's
evening wear range, with
semidiaphonous pants-sults figur-
ing prominently.’

Jose and Olga Toledano took a
big risk when they turned their
backs on a well-established enter-
prise in Morocco to make a fresh
atart in Israel. It's & risk that's
paying off. They've found thelr
feet In the Israel fashion indusiry

ey J The Tefron underwear plant at Zur Bhalom near Acre, Just a year aftor

FTefron Fashionable ““Softwear”

ita founding, has been granted ""Approved Exporter' status, During its
first ycar, the plant atteined an export figure of $300,000 (in 1978). The
export forccast for the present year I8 in the $1 million bracket.

Tefron s the sole plant in the
country speciallging in the
manufacture of originally design-
ed multi-coloured, tancy panties.
Today. Tefron products are sold in
Britain, Holland, Germany,
Auatria, Belglum, France and Ita-
Iy. Our own marketing cheailn
handlea the salea in these coumn-

tries. i " Lo R 3
Sophisticated Fashion “Softwear”
T T B Drdced b variows

designs, and at the same high
standards of quality. Decorated
with embrotdered batiste, they
are exported under the uvode
names: ''"Tanga', ''Minislip",
“Hipater”, “High Cut". The new
plant, with the very latest equip-
ment. maintaina the high quallty
and finish of the products,

- YOU ARE INVITED
TO SEE OUR COLLECTION

Original in design, styling and colour
at Room No. 1431
at the Jerusalem Hitton

Tefron Textile Enterprises Ltd.

9 Jomef Karo Bireet,
Tel Avly, Tel. 268779, Tclex 25653 TFRON.

it's pure enjoyment at israel's newest
and most sensational private member,
live entertainment, nightclub,
Wednesday through Sunday from
10.00 PM. until 2.00 AM.
Temporary membership for tourists
from abroad. For information -and
reservations call 03-286222,

Brlngln"&own the walls at the w S

Show Room: 152 Dirang

.+ atorles-one hears about New York -have a strong Parisian influence, T = &m (1]

at'the turn of the century. Bolta of and when the firm first went Into and they're playing an inoreasingl| - m Miv - IM : b IF

' fabrleare stacked against peeling production, - her creatipns wers role’in projecting .grael'_n fashion k - ‘116 Hayarkon Street, Tel Aviv, Israel Tel, 286222 o
© *-walls. Maghinists, working' llke considered too avant-garde forthe image abroad.l - PN . : e S
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Wha! miker @ woman well-
dressed? Should pou follow ihe
trends ¥ Gan you wear red ¥ Do you
dreas for pourself or others?

A FEW ANSWERS TO these and
other questilons were given to us
by haute couturier Jerry Melitz.
For years a successful exporter of
his creatlons who is now conecen-
trating on the local market, Melitz
dresscs some of I[srael’s leading
public figures and celebrities as
well as Ms Average Iaraeli who
wants to look chic,

Not only chic, he correcls, but
wants {0 express her indlviduality
In her dress and be comtortable.

We were sltting in a spacious
but cosy living room, surrounded
by plants and pealntings, In-
leresting furniture pleces — an at-
mosphere reflecting the same
case and charm that Melitz im-
paris the clothes he makes,

"“Fashion i3 a woman's best
accessory. She should let her per-
sonalily come through by the way
she dresses. but not overwhelm."”

Meclitz slarted out designing
hand-printed fabriea, which
became a hit for window displays.
Encouraged by Batshevo de
Rothschild and Martha Graham,
who was visiting the country, he
produced his first collection of

outfits for the Batgsheva Shop in
Tel Aviv using his own hand-
printed textiles. Later on he
accepted commlssions to design
collections for individual firms
and private clienta which won him
wide acelalm.

While he numbera among his
clients some famous names here
and abroad, Melltz saya he likes
to cater for the woman—age and
proportions, no factor — who i3 in-
telligent, with whom he can have
& rapport and who considers
clothes Important but does not
take them or herself too serloualy,
Fashion should be fun, he
emphaslzes.

WHAT MAKES a woman well-
dressed? ‘'‘Looking smart' and
feeling comfortable by wearing
clothes that sult her and say what
she wants to say. Taste can be
cultivaled for clothes as for any
other art, but every woman
dresses according to the message
she wanta to relay, even If it
Is ‘Ton't pay any attention to me,
now." "’

Who determines fashlon?
'*There are aoxperts and
professionals, but fashion is deier-
mined by everything that happens
around us and the people
themselves decide. For example,

Diana Lerner

our fill of gray and white for the
past slx or seven seasons. But
women have always had a

at the Prct & Porter recenlly,
designers showed one thing; the
women in the streets of Paris

problem with red. They say: 1
don't want to depend on colour for
effoct; or they ask: Am I strong

wore something totally different.” ©nough to carry it off? Can I stil

wear A red dress now that I am a
trs:g:;d “:31:8 tgg::;dﬂ::e‘f;:rgoz grendmother? Will my friends

gensitivity to nuances, and get the
hints being thrown out. Bul one
does not have to follow

fanatically.”

What about colours? ''Yellow,
blue, green and red are in for the
simple reason that we have had

INTERNATIONAL

AND FLAT PACKED BY AIR AND SE
TO EUROPE

o HOUSE TO HOUSE SERVICE
- o COMPETITIVE RATES

HEAD OFFICE. TEL-AVIV, 88-50 HAHASHMONAIM ST, TEL.Q3
HAIFA BRANCH: 33 HANAMAL ST., TEL. 04-642202-3-4
LOD BAANCH: BEN-GURION AIR PORT, TEL.03-972233-9
ASHDOD BRANCH: 6A BITAN, PORT AREA,TEL.055-31765-4
EILAT BRANCH: PQB 256, TEL.059- 6106 ' '

FORWARDING CO. OF ISRAEL .|
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think I am trying to look too
young, to show off or to steal the
show at their party if I wear ved?
There Is no yes-or-no answer
because some women look vulgar
In red, others look fantastic.'’
How do you see your role as a
designer? A designer is like an
alter ego that sees the client ob-
Jectively and evaluates her poten-
tials. No woman can do that
herself, because no woman sees
herself objectively or knows how
she looks to other people and what
impact she makes. One person
may actually look gorgeous but be
nervous and self-conaclous:
another may be over-confident
and think of herself as a huge
success, no matter what she

wears,"

. WHAT ARE you trying to say in
3 your creations? ''As a designer I

have my own message. My
clothes are not creations: they are
all-purpose clothes. They are not

to show off In, but to work in, vinit
g to a concert or party... ltye iy »
How do you reconclle yoyy
views with that of your customers
“There would be no point in mak'.
Ing o woman dress only eccdrding
to my vioew of her,
agninst her grain,
""SBome of my best friendg arg
not my clients, because we do not
sce cye-to-eye. Very often
someone will walk into my shop
and I will refer them to another
derigner with whom they may
have more communlon. I gh.
solutely will not sell a dress tq g

woman If T think 1t is wrong for *

her, no matter how much she
wants to buy Jt."

What sort of client drives youup
the wall? ‘A woman who hasn't
clue of who she is and what shg
wants tosay; a woman who comes
in with fixed ideas about what {s
tashionable, and who won't budge
from what the fashion journals
dictate. But mostly, a woman
without a sense of humour.”

What about shopping for clothes
in general? '"Clothes should be fun
to buy, to wear, to own and thento
discard. SBome women hold on too
long to things that no longer say
something about the person they
have becoma, That is what not be-
Ing well dressed’really is.” O

Fashionable kinitwear for

babies, children and juniors
Cyﬂlak /(nliz‘in‘gs Lid,
MANUFACTURERS AND EXPORTERS
. Plant: 23 Rehov Kibbutz Galuyot,

. ____Tel Aviv, Tel. 827461,

. Give |
. . Soldiers

“Driver,

If it goey
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tap
E;?:ct?‘\lrery much In the '50a tradi- his lower torso remained flat.

tion. Carments often feature a
nigh raglan sleeve.

ing the debate. He wasn't entirely
cket |8 a sure-fire winner. Guy ls patiently revamp

created & wonderft;ll{ o:fr;:‘;::ls- J!:,'mm':g the fun items are T-shirts bag factory, and getting his satisfled with certain shaip;as. a:‘ilr the (ather A Hon ey Tor
suede shirt.oum Jece and short tunic tops. The fronts of workers to understand exactly took great p;lnsn :: :‘::s t:l :Ie ; Wil fashi’f: rester headway 1o
what he wants is not an easy task. fashion trends Deapite ot fhre 260

. The draw string at the
:trﬂ:tl::::sheen threaded inside in- the latter are made from per-
stead of outside. Bt;:;o;:}!ni a!:ll 1:;

| — for which he eal-
?}"ﬁm"f Guy showed the effec- chain mail worn by knights of old.

tables. All serapa are deposited In  eraftsmanship.
the baskets and transferred to the
bag factory down the road.

{Continued from page 11}

t again for & full-skirted when he tucked the shirt inside, Israell women as a rule, have a was stitched. The glue disturbed

Tha new shirt collars are from time to time also double &8 aesthetlcs of the finished product.

lerding French perfumers to con-
On the day that I interviewed coct a special fragrance, which
him, & newly completed Tample ?h“ pmbradb]}:n 2: nl;nolv::;tg: rofl{r;
) sed to range was awalting his Inapee- e wo
beBrneg;J:\fég‘t{uI-’ :ggul%'::rn‘iarket. tlcmg.' Pedantle, but not to the point Hebrew and gold In !l‘renc:\s... tnll:g
but since Guy took charge of this of unreasonableness, he ca.lled}:n in Engll :ht : :np r: :llaty e
up when worn inside the belt. Guy end of the business, production is the foremen to ask why the difference betw q

d before it lack of it.
era gradually to the walst, and was wearing Ught trousers, and also being geared for export. leather had to be glue Sy Fulop 1s making new In-

’ ted from the ropds at Beged Or and in high
preference for large bags, which "him because it detracte O B e odly_ He no longer

flatter, and smalier; and the shopping bags. With smaller bags A solution was found but not has to worry about walking in

' w ' W. ‘s doi
In the men's line Guy has cropped collar-less -necked lncreasingly comlng into vogue, lthout a lot of dlplomat‘.y and Leslie Fulop's shado He's doing
' 1

forated leather, and, at flrst Language is not the communica- follow them. He objected to some

f this In changing All these and other designs will be the main factory bave no trouble were infinitely classier.
o

rre ¢ individua) tastes, repeated In non-leather fabricsin in comprehending high fashlon,

ghape to suf
When the draw-string is 8
ghirt 1s almost straight. The draw
string can be knotted on both in- a budget. ract
aside facings to give a slightly or Thhel iB‘::g";'.d ‘?r':'l :alg(‘) ;:a.ra s
:;ag%g:_? :::.‘:1 glem\l:::n it:%(&io::g ;ﬁrnarslye :s an outlet forthandbags. t.Il-fe al?ic: Ol;de l:l:: regularbag, it can hold quite a lot.
o hrough accessories, the quality ol w.
1 macho leather waste. If one goest
:;pei:'::ee aThg?I::\:strlng staye the cutting room of the main fac- he could not find in Israel. He did

Eidd:tr:. t'lz‘.“c.'l::a?g: .I::l;: :I? %u:?:g tg“;;'hznee:;: agtt! all the cutting used them as an example of fine already commlassicned one of the
ne tha !

#

future plans 1s the creation of a

A super, chic novelty item with abroad. I
d 1s an been as strong as it Is today," says
ted for the sltuation {8 somewhat which he i8 rather please 4
lack, the the et wi Bti? “;::%!kc:a;::nt on different in the bag factory. Totry oval shoulder-strap bag in per- Guy. ""We have ml’d b;:gi:tl 1:?1:
those who want to . to get his point across, Guy went forated suede. It lookas llke a'g publgﬁ rel;.tlnn t:"l.:t: thes.t Lera pl'igea
d elegant chocolate box, and our files have mor
ory was overseas and Dought & Nerte han the of editorials from major fashion
ollection of top-notch Italian although it 1s amaller t O o rtions over the laat
in his iImmediate geason.”

s 18 8o much for gosslp. Bedg'ef OI' in
. He has _still on its feet and intends to siay

baskets attached not copy the Itallan styles, but Beged Or perfume R

a great job In his own right, and
the father and son combination
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Jerugalem, holy places.
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IN THE FOOTSTEPS
OF 8t. PAUL

By W.E, Pax

Aguinst the background of the pagan
world of Rome, the atory of & lonely
man and his mission, The life avd
iravels of Paul, a Jew from Tarsus,
whose. fateful experience at the gaies
of Damascus changed the course of
Lhistory.

De luxe edition, 81 colour

and 40 h/w illustrations.
232 pp.

An ideal gift for yo
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IN THI,

OF JESUS
by W.IL Pax FOOTSTEPS

\A dedicnied biblleal acholar ravaerent-

1y recounts the events of Christ’s lite... ()F J ESUS

Showing, through vivid descriptions, e i in
snd superb photographs, the places .
where Jesus llved and ministerad. _ .t

Deluxe edition, 83
colour and 48 b/w
Bllustrations. 232 pp.
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SOPHISTICATION

Al left Is the summer 1980 look desi

ft | k gued by Lily Darvish for Aluska.

;p.n;huur showen at right are by Lahav and below are J\{irkn n': 'sk';ulef
ralnned by Shuky Levy (right) and Shiomit Fenichel. '

my own childhood, T was told by™
Shimon that 50 per cent of produc-
tion is basic, aml the other 60 per
cent is fashion. "“There i8 &
tendehey among parents io want
to dress thelr children in similar
stylea Lo Lhuse which they
\. themselves are wearing, which
* means that we have to keep pace
' .« with every fashion Innovatlon,'
. \ ' 'This year, for instance, in addl-
- \ % tion to the gtandard covduroy and ||
i eanvas cloths, there are & lot ofy
.} goft fabrics, because the grown-up
‘TA look s soft. Where Tiferet differs

r-

= AT |-

4.4 radlcally, 18 in the use of syn-
thetics. “'We won't touch syn-
thetics,'' states 8Shimen
emphatically. “We use only 100
£1 per cent cotton because it 18 more §, 7 .
comfortable for children to wear, 1} «
it fits better and ita healthier for | §
the body." Tiferet cetera for boys
8 and girls aged from one to 18,
] Mothers complaining bitterly || © 7 oo
i about the increasing cost of [0 kT T T IR
children's clothing will bel| . oo % o N LAY
{ gratified to know that Tiferet || .. oo oo T IRER R
gives value for money. The
8 painstaking guality control in-
B apections are 80 meticulous, that

A\

N geemingly insignificant fauits,

D | which the average hulyer two:x;ld

- robably overlook, relegals e

3hghtﬁ.¢ lly B ! T - !g’arment to the second quality
Gnch.amtmg . DU Oulering lo the young, Tifferel, with box. |
children’s and ' = T 1 tholr scoond generalion faclory, A palr of eorduroy overalls, ‘ RS } iy i ; B
e ' 4 produces n wide range of children’s perfect in every way, except for | i& o by ; : coaae Y PSRy iy kg Sy
teenagers’ LN &5 @ e ihine. Next sumimner Hitile girls will gne tiny, loose atitch at the end ot i : LT . A : . i

. > & L be dressed in o s marl ahort frock and g gapm, had been cast as not good

QUA LITY 3 Loys n {wo-placer thatis neal and gay. enough for export. l.l.:’ve bgll}:' our

: reputation on gua y." mon

GLO THES ; exl:)lnlns. vand \Ee'r not prepared

A complet ‘Gita Baruch to let & locae stiteh spoll that. A

pigie i blemish onnga.rmentiaablmiah

collection 3 on our reputation.”

multi-col , 4 'WHEN DAVID and Arie Cabili  All fabrics are laboratory tested

-coloured i were producing-clothes in Greece for colour fastners and every gar-

f ull of Hf e ' almost half & century ago, they lit- .ment ts inspected throughout

L ' % tle dreamed that one day they every phese of production. The

You are expected A would Gwn one of the largest finished product is examined

x manufacturing firms of children's agaln prior to packaging. On rare

'""""‘ s . wear in Israsl. . occaaions, a faulty garment
: R In thoss days, they probably somehow finds its way into the
i P ] _didn’t glve much thought to aliya. wrong box. When this is die-
: i ;ﬁ 1 | But then along oame World War covered by the customer, it 18
P | 1L, and the two brothers hadno op- replaced without argument.

: ,%"J 4:1 : ; B v 3 ' tion. other than to close their

’ A0 : . businoss. They joined the Greek THE CABILIS also pride
L LT AR ' i 2 partisans, -and ‘Fomehow evaded themsclvea on meeting delivery
13 Jalfa Rd., ' capture by the Naozl invaders. deadlinea. “There's nolpomt in
Tel Aviv, Tel. 08-59126 Eventually they landed In Tel trylng to gell If you can't deliver

as Aviv, where some 30 years ago. the goods,” says 8himon. To en-

e 3 they estahlished Tiferet. gure that customers get exactly
) b X Like so many succcas stories, what they want, he spends up to
q. | &' this one began in a small four montha A year overseas. He

workshop with only one sewing pelieves that direct negotiation 8
.machine. Today, Tiferet operates more affective in achisving
two large fa¢tories employing 850 customer patiataction than deal-
g people. The second factory, which ing through agents. .
i is'not yet fully completed, is run  Bhimon and Avigdor learned

S .o 2 ‘Al:rllst%)k-al‘i::e cousins Shimon and mosit of \'f';l‘!-t th:{;:;%‘fdihg;tﬁgg _ ' . .
- | a7 e Buite'Ne. 3731-173 . k or Cebill, the sons of tho business by Wo . R P S e
12 Tha dervuntem Hilton © . Sriginal tounders. Shimon 1s the with thelr fathers, Boct thern. Jerusalem’s most fashionable hotel
3 T L “P:l‘t manager, and Avigdor the took ;uppligle;‘:ﬂl‘gm“f?::f:n aﬁ ‘ . . ; f h d . ‘
s T T Swlmive production manager. " proaden the _ _ C
SR I "2:‘2'?1“9.9’ : _._tlﬂ‘rl}e?econdta.ot%ry is geared en- knowledget.'Tu ¢ has bpened.ita' L W‘“ hOS" ‘SJOQ‘ S ‘-Op asnion GSlganrS
e LT eaghwear, - " “tirely to export, Tiferet's exports Now that. ere ‘ ‘ :
...+ Resortand Sports Wear - . .laat year were $2m. and Shimon new '1,000-metre plant, do the Ql‘ |Sr(](2| FC]ShIOﬂ WGQ\(
peln D e . *'; nfiolpates & much higher figure: gousing haye any.further am: : i
N RO R M Lo ' 2 for'thls year. 18 per oent of the .pitions? Shimon ﬂr:s \;1?12; lazy : S W : tal | :
1. - RIKMA i, . % Sl - . -company’s production’ d - Mediterranean smie: -
AT ke ek v, | e el S o g e e | ¢ lake pleasuie
N VEL" . e oo S ._'-:ﬂ-.l'.e_'tl‘le,,'commoh'Market.-eoursewe o, he says. v ‘ . LI
S T osasezoean. L oo o of : ' HBandiisyia and tha U.S. to keey on developing We don't in welcoming the pthCpoan.
SF Rk oy /B20949, - U L S R e .. Cllehiele inoludé such well-known  want to stand still. We want to} .
]} TELEX: 33627 ATT. RIKMA ', .- ¢ i 'Shvled T Shirte _ . + %'stomen an Relfridges and-DiH. grow. We want to becis bigger .
S P Pt ER . tVIEd T-Shirts — for Men and Women | Evang. - n... . .o . and better, but WS -won't -allow

: AT . iterety oxp ort branch fncludes - ourgelvea to g0 In oVex O hepds.
RRENE T -Spring — Summier 1979 - 8- apeaial 't’i‘za'ign'- department, Quality comes first: We're guided
i attheJe e S : . #gp signers. Barit Aléph -a.‘l'lt.i by the _Idta',ﬂda..t'dﬂ. aet by 0;1!':. . -
g erusalem Hilton rooms: No 1737-1738. o el"-'vﬁr_k'a om. 'Juglor-bon-' f_at_!ms. :ggum‘g ?,:T;i?ﬁ:oa:; _ﬁrLBaIern hl‘tm
et Taroel TAR  Fardreatri o S B dult fe 8. Commen- creass proc '
- L -I@_’_‘m srael Lid., Indusirial Areu, Yahud, Tel, 754807 |- ! mm'q'- 3,"1‘{:;‘ 'tia',a%nllnpi; .guré that we can continue to meet
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